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Background

Founded in 1977 by Jon Jerde in Los Angeles, CA
P'IIROJECT . We are a Visionary Architecture & Urban Planning firm ‘
. that designs experiential projects which attract millions of |
EXPERIENCE T——=== people egerydas T x|
Global Destinations : Over 120 employees in LA headquarters + offices in
i Amsterdam, Hong Kong and Shanghai
Nearly 1 billion people visit Jerde-designed places every d
year
To date, there are nearly 100 Jerde-designed places in
[~ diverse cifies; such'as Budapest, Hong Kong, Las Vegas; |
Los Angeles, Osaka, Rotterdam, Seoul, Shanghai, Tokyo |
and others T e S5 % el
= Projects are currently under construction in Dubai, [HRRBE

Canal City Hakata |
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Langham Piace | Hong Kong




AEG Berin | Berin, Gemany

Harton Plaza | San Dego, CA
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@ SCHEVENINGEN :

STILL POPULAR DESTINATION
GOOD LOCATION

GOOD VISITATION

BUT STEADY DECLINE...

Declining / Underperforming Scheveningen
[ ——
R‘% « Low per capita tourist spend:
s | * €16- Scheveningen Bath
- | * €18 - Scheveningen Harbour

+ €25 Den Hasg city centre

e P
= -
55
g R « Total tourist spend declined by 20% over 7 years

*Underperformance in retai rental rates:
“€ 150 - € 500/ sqm / annum in Scheveningen vs € 400 - € 1,250 in Central Den Haag

Economi ics Researc! h A-mglnu|

Declining / Underperforming Scheveningen
i oy S e e
T ~Declining average length of stay (hotel guests): a1
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*Dectnein upscale hotel occupancy levels: ..,
T 9% 2005 > 62% 2003 g™
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@ LENGTHEN AVERAGE STAY OF
VISITOR
EXPAND OFFERINGS
OFFER ATTRACTIONS FOR ALL
SEASONS
INCREASE QUALITY OF
OFFERINGS

CREATE BENEFITS FOR
INHABITANTS OF
SCHEVENINGEN

@ INCREASE VISITOR SPENDING
INCREASE OVERALL REVENUE
CREATE ADDITIONAL JOBS
ENHANCE OVERALL VALUE

@ NO EXPANSION OF
SCHEVENINGEN BAD
IMPROVE CONNECTION WITH
THE SEA
CREATE QUALITY PUBLIC
SPACES
ADD VALUE TO THE CITY
OPTIMIZE TRAFFIC
INTEGRATE PUBLIC
TRANSPORTATION
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3 DISTINCT CHARACTERS

DEFINITION OF STUDY ARER
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CONNECTION 70 3£ -DESIENED BOULEVARD
© FUSLIC TRANSPORTATION CONNECTION
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CHALLESSES » @ IRACTIVE PIER
FUBLIC SPACE DOES SOT WORK
THE THEATRE IS DISCONRECTED FROM THE REST OF THE BISIRICE
A5 THE URLIEST SBURE 18 HOLLARD

RO SEBSE OF ARKIVAL
TINY YIEW D THE PIER

© UNCLEAR AND US-TATUITINE CONNECTIONS T3 THE BEACH ~
DISCOSRECT SEFWEEN BEACH ASD “SECOSO LISES
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INTERVESTIONS

© 5 Reasiuethepe

@) Cesrvienotheses
@ crseresigai

@ creste The Pesrtand agjacent pubic space
s focal pont and destination

INTERYENTIONS INTERVERTIONS




INTERVENTIONS
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7 comsctFotsTheatre

(@) Crestenew i spces
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5 Revasize the prec

@) verviewtotases
@® cezrentavia

@ creste ThePeart and adjcent pubic spice
25 focal pointand destiration

(1) Defive arival
@ ConnectForts Theatre

(8) Cresre new public spaces
(2) Ceetrate spprosch
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+Intervention shouid beon front fine:
(Visbity endimpact)






